


Increase the Response to Your Fundraising Efforts

To increase the effectiveness of your charitable fundraising 
make sure your message counts and have a multi-channel 
approach.  

A recent report revealed that not-for-profit organizations 
could increase the effectiveness of their fund-raising if their 
mailings included information about the use to which prior 
donations were spent.  A few, but too few organizations, do 
that.  Those that do it find the effectiveness of their fund-rais-
ing solicitations to have improved substantially.  The report 
from Direct Marketing Association regarding this approach 
detailed that 74% of donors say that communication about 
how their contributions were spent would increase the likeli-
hood that they would make additional donations.  

The same study found the percentage of donors that make 
contributions both online and offline.  Fifty-one percent 
prefer online giving with the other half preferring to respond 
with printed communication.  The feedback confirms the 
desirability of a multi-channel approach.

Are you looking for a creative way to stand 
out at events, or deliver a special message 
that everyone is sure to notice?  Then con-
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DPD can help you design and create a re-
�P�R�Y�D�E�O�H���I�X�O�O���F�R�O�R�U���À�R�R�U���J�U�D�S�K�L�F���R�U���V�H�U�L�H�V���R�I��
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is a great way to highlight the theme of your 
event, or help market your brand.  Just call 
DPD’s Customer Service Representatives to 
�G�L�V�F�X�V�V���Z�K�D�W���W�\�S�H���R�I���À�R�R�U���J�U�D�S�K�L�F���Z�R�U�N�V���E�H�V�W��
for your needs.

Watch Where You Are Walking!

When visibility and branding are key, 
there is no better solution than DPD’s 
Large Format Digital Printing. We 
can output your designs at incredible 
widths and unlimited length - the im-
age will explode off the surface in vi-
brant color, delivering your message 
instantly.  

Attract attention to your product, 
event or establishment with colorful 
high quality custom vinyl banners.  
Use the banners for store openings, 
special promotions or trade shows. 
Or consider longer term "point-of-
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or products.

High quality photographic digital out-
put onto glossy, matte or uncoated 
paper will provide a powerful and 
compelling visual display for meet-
ings, trade shows or point of pur-

chase locations.  This output can be 
laminated and/or mounted to a wide 
variety of substrates like foam core, 
Sintra, polystyrene, etc.

Flat bed digital output will provide 
versatile printing with UV protected 
inks directly to virtually any substrate 
like corrugated plastic (Coroplast), 
foam core, vinyl, adhesive backed 
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window cling, magnets, etc.  This out-
put is perfect for outdoor use and will 
hold up to sunshine and weather.  The 
color will not fade from long-term 
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lighting. 
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end location and end use of the piece.  
We can help you hang it, roll it, lami-
nate it, Velcro it, frame it, mount it, 
custom cut it, ship it or handle any 

other special requests.

DPD will manage your large format 
and other event materials from start 
�W�R���¿�Q�L�V�K������

We will know what you are out to 
achieve with your event and we will 
then work with you to determine the 
�E�H�V�W���R�X�W�S�X�W���G�H�Y�L�F�H�����V�X�E�V�W�U�D�W�H���D�Q�G���¿�Q-
ishing method to use according to the 
nature of your event.  Our expertise, 
creativity and responsiveness will en-
sure the success of your event. 

Make an impact on the success of 
your event with the help of DPD’s 
large format capability!

If you are registered with the state 
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postage at $0.15 or lower per piece 
rates when partnering with DPD and 
using our discounted postage account 
�Z�L�W�K�� �W�K�H�� �3�R�V�W�� �2�I�¿�F�H���� �� �<�R�X�U�� �R�U�J�D�Q�L-
zation needs to complete one form, 
form #3624: Application to Mail at 
�1�R�Q�3�U�R�¿�W�� �6�W�D�Q�G�D�U�G�� �0�D�L�O�� �5�D�W�H�V�� �D�Q�G��
�U�H�W�X�U�Q���W�R���W�K�H���3�R�V�W���2�I�¿�F�H�����W�K�H�U�H���L�V���Q�R��
cost for turning in the application.  If 

�W�K�H���3�R�V�W���2�I�¿�F�H���D�S�S�U�R�Y�H�V���\�R�X�U���D�S�S�O�L-
cation, you will receive a ghost num-
ber.  (Please keep in mind that not all 
�Q�R�Q�S�U�R�¿�W�� �R�U�J�D�Q�L�]�D�W�L�R�Q�V�� �D�U�H�� �H�O�L�J�L�E�O�H��
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Domestic Mail Manual® 703.1 lists 
certain organizations (such as busi-
ness leagues, chambers of commerce, 
civic improvement associations, so-
cial and hobby clubs, governmental 
bodies, and others) that, although 
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you have your ghost number, your 
organization is able to receive Non 
�3�U�R�¿�W���S�R�V�W�D�J�H���U�D�W�H�V���Z�K�H�Q���D���T�X�D�O�L�¿�H�G��
mail house, like DPD, barcodes and 
sorts your mail using our discounted 
permit account.  Please contact DPD 
�I�R�U�� �T�X�H�V�W�L�R�Q�V�� �R�Q�� �1�R�Q�S�U�R�¿�W�� �S�R�V�W�D�J�H��
rates, how to locate the form, and for 
pricing estimates on our mailing ser-
vices. 

Introducing the Ghost Number:

Rely on DPD to Navigate and Produce Your Signage Needs

�1�R�Q�3�U�R�¿�W���3�R�V�W�D�J�H���5�D�W�H�V���I�R�U���������&�H�Q�W�V

Posters  �O����Banners  �O����Signs  �O����Boards 

Informative  �O����Directional   
�O����Promotional  �O����Inspirational

Point of Purchase  �O����Trade Shows   
�O����Presentations  �O����Conventions  �O����Training

Many of DPD’s clients rely on our layout and graphic design services. 
�)�U�R�P���V�L�P�S�O�\���U�H�S�X�U�S�R�V�L�Q�J���R�O�G���G�H�V�L�J�Q�V���W�R���¿�W���Q�H�Z���S�U�R�M�H�F�W�V���R�U���Z�R�U�N�L�Q�J���Z�L�W�K��
you to learn your concepts, target audience, and communication goals to 
create new artwork.  Since we also have expertise in print production and 
mailing services, you can rest easy that your artwork takes into account 
production quality concerns, mailing regulations, deliverability and cost 
effective production and mailing methods. 

DPD is committed to helping you achieve your goals with your communi-
cations, whether we are involved in the actual design or not.  Please con-
sider us a resource for your questions on most design programs.  We are 
also happy to review your electronic artwork for potential mailing regula-
tion concerns.

�,�Q�� �W�K�H�� �P�H�D�Q�W�L�P�H���� �K�H�U�H�¶�V�� �D�� 
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�2	 When creating a PDF, do not down-
sample images.

�2	 Use Press-Quality settings when cre-
ating a PDF, not Standard.

�2	 �)�R�U�� �E�O�H�H�G�V���� �H�[�W�H�Q�G�� �R�E�M�H�F�W�V�� �D�W�� �O�H�D�V�W��
1/8” off the edge of the page.

�2	 Avoid using copy and paste to bring 
graphics into your page layout pro-
gram and use import or place com-
mands instead.

�2	 Don’t forget to leave room for the bar 
code clear zone on your mailing panel 
for postcards.

Design Time



Recent research has been consistent in reporting that about 20% of per-
mission-based e-marketing doesn’t penetrate ISP filters.  Another study, 

this one by Return Path, found that when other factors are consid-
ered, almost 44% of e-mail marketing messages never reach their 

intended recipients.  These are important issues in evaluating 
return on investment in various components of a multi-

channel marketing program. Please consider DPD 
a resource for ideas and strategy for creating 

effective marketing programs.

It is estimated that at least 8% of mail is undeliver-
able due to incorrect address information.  To combat the 

added expenses and waste of undeliverable mail, the United 
States Postal System is widening their requirements for mailing 

databases to be compared against the National Change of Address 
(NCOA) database which provides current addresses for business and 

residential move changes.

Currently, the Post Office requires an NCOA 
update be done to a database within 185 days 

prior to a discounted First Class mailing or 
First Class Presort but does not require an 
NCOA update for Standard Presort mail-
ings (formerly Bulk mailing.)  Beginning 

November 23rd, 2008, the rule will change to 
require databases to be updated within 95 days 
prior to ANY discounted mailing whether it is 

First Class Presort or Standard Presort.

DPD is available if you need help updating a 
database, or to answer any questions you may 

have regarding this topic or other mailing 
regulations.  DPD also offers a complimentary 

resource guide called the Direct Mail Quick 
Guide, available by request on our website at 

www.dpd-info.com.

Environmental Impact Info

u	 GOOD magazine says that if the margins on artwork prepared in 
Microsoft Word are reduced from l.25 inches to three-quarters of an inch, 
and if everyone in the United States took this advice, the number of trees 
that could be saved would rival the size of the state of Rhode Island.

u	 American Forest & Paper Association reports that 56% of all post-consumer 
waste paper in the United States was recovered for recycling in 2007.  That 
amounts to 54.3 tons, or 360 pounds of paper for every man, woman, and 
child in America.  A goal of 60% recovery by 2012 has been established.

u	 Only 21% of consumers recycle electronics.  The figure for post-consumer 
waste paper is approaching sixty percent.  E-waste is the fastest-growing 
component of the municipal solid waste stream, and contains lead, 
mercury, and other toxic metals.  The issue of e-waste is largely ignored 
even though it’s a matter of some urgency:  new TV sets will be 
purchased due to the switch to all-digital transmissions, gaming 
systems grow in popularity, and the life of cell phones sinks 
below eighteen months.  The tragedy is that 99% of e-waste is 
recyclable.

u	 The Internal Revenue Service, recognizing increased 
fuel costs, has raised the guidelines for deductible 
costs from 50.5 cents a mile to 58.5 
cents a mile for most business and 
charitable purposes, effective 
immediately.
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New USPS Rules 

Effective November 23rd, 2008

GETTING THROUGH THE FOG


