


Top 5 Site Features that Boost Your
Search Rank

SEO

e-Mail Marketing
DPD is Your Resource for Electronic Communication!

The Rub Test

Which One Performed the Best?

In the same October 2008 study mentioned in the cover article, commissioned by Printing Industries of America, a 
separate test called the Sutherland Rub Test was used to determine ink's and toner’s degree of rub resistance. 

Coincidentally, one of DPD’s digital presses, the Konica 
Minolta 6501 labeled as the Oce 650Pro, was used for 
the study. It was found that the Oce had the highest degree 
of rub resistance (200 cycles in intervals of 25 were
performed before any markings were noted!). The Oce's 
performance was twice that of the offset, lithographically 
produced postcard, and over twice that of the iGen3, 
Nexpress S300 and Indigo 5500.
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Email communication can be a very 
effective way to reach your custom-
er base. Not only do you communi-
cate your message, you also remind 
your customer base you exist.
 
To avoid spam filters or worse... 
blacklisting, a few guidelines 
should be followed: Design an 
email that incorporates as much text 
as possible. Too many pictures and 
not enough text will block the email 
from making it to the recipient's 
inbox.
 
Make sure to include a footer 
containing your physical mailing 
address and a link to unsubscribe. 
Your email list should contain only 
addresses obtained through repu-
table means.

Use direct mail with a business 
reply card or drive clients to your 

website to leave their email address 
and to opt-in to receiving your elec-
tronic communications. Be sure to 
ask them how often and what types 
of electronic communication they 
would be interested in receiving.

Do-It-Yourself
Many email programs such as 
Outlook and Thunderbird, support 
HTML, the building blocks of an 
e-Blast. Use tables to layout the 
email, and insert pictures as needed.
 If you have your own mail server, 
free programs such as Dada Mail or 
Mailman have design, email blast 
and list management features. These 
applications can manage your email 
list, unsubscribers, and track suc-
cess rates.

Or Rely on DPD 
DPD’s graphic designers are expert 
at creating compelling electronic 

communications that get to your 
recipients inboxes. It is as easy as 
providing the text content and your 
general ideas for the design, and our 
designers will take care of the rest. 
We can also manage the distribu-
tion of the message enabling you to 
focus on handling the results gener-
ated by the campaign.

Lastly, be sure to test your email 
with a few different email programs 
before sending it out. It might look 
different in Outlook than in AOL or 
Thunderbird!

Here are two online resources that 
might be useful: 

www.mailchimp.com/resources�‡��
www.reachcustomersonline.com�‡��

The American Psychological Association has conducted 
a survey to determine methods used by Americans to 
cope with stress. The results (respondents provided 
multiple answers):

Listen to music ................................52%
Exercise or walk ..............................47%
Read .................................................44%
Watch TV .........................................41%
Nap ..................................................38%
Play video games/go online ............37%
Pray ..................................................37%
Eat ....................................................34%
Attend religious services .................21%
Drink alcohol ...................................18%
Shop .................................................18%
Smoke ..............................................16%
Go to a spa .........................................9%
Meditation/yoga .................................8%
Refuse to do anything .......................8%
Gamble ..............................................4%

How do You Cope with It?

About Stress…

Tricks of the Trade
Easy Layout Grid Tip

Have you ever tried to layout a grid for a design only to get stuck in complex mathematics? Use this simple trick with 
a ruler and you will be able to divide almost any dimension by any number.

Say you want to divide an 11" sheet of paper into thirds. Dividing 11 
by 3 is a difficult calculation in your head, and converting decimals 
to the fractions you need to measure is also tricky. So instead, just 
lay a ruler at an angle on the sheet of paper, as shown, so that the 1" 
and 12" marks of the ruler are at the edge of the sheet. Now divide 12 
by 3 – a nice, easy 4. Mark the paper at the 4" and 8" divisions on the 
ruler, then draw a line at the dot, perpendicular to the top and bottom 
edge of the sheet of paper. Simple as that, your thirds are created.

The finer the divisions on your ruler, the more complex division 
tasks you can perform.
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With all the theories on how to boost keyword rank, 
it's hard to know which to implement first.

Before you make your next move, check out the five 
factors that determine your rank:

Keyword in URL. First word is best, second is 1.	
second best, etc.

In domain name. As in page name, use hyphens.2.	

In title tag. Put it up front with 10 to 60 3.	
characters, no special characters.

In description metatag. Shows a theme on the 4.	
site. Needs to be less than 200 characters. 
Google no longer relies on this tag, but 
frequently uses it.

In keyword metatag. Shows theme. Keep it 5.	
fewer than ten words. Every word must appear 
in the body text to rank on most search engines. 
Google, however ignores these.



In October of 2008, Printing Industries of America released 
a study based on research conducted by the Digital Printing 

Council that compared how a digitally produced toner based post-
card versus an offset printed ink based postcard would survive in the 

United States Postal System.

Identical, uncoated postcards were sent through four different Post Offices 
across the US. A subjective method was devised for evaluating the amount 

of markings and image transference the cards received during transit through 
the USPS. 

Most markings on the cards resulted from one machine, the Delivery Bar Code 
Sorter, which is located in all Post Offices and even cards with preprinted bar-
codes must pass through. An interesting find was that the distance travelled 
by the card did not necessarily equate a higher degree of marking but instead, 
markings were attributed to the individual mail sorting facility. 

The study revealed that overall, digitally produced postcards with no coat-
ing performed as well if not better than uncoated postcards printed on 

offset, lithographic presses. In fact, there were three times as many 
cards with markings produced on a press than cards produced digi-

tally with markings.

You must be a member of Printing Industries of America to obtain a 
copy of this study. If you are a member, please visit www.print-

ing.org, search: DPC White Papers. For membership infor-
mation, please call 1-800-910-4283.

Mailing Lists

A Steady Decline in List Prices

One result of the recession is a steady decline in the prices of mailing 

lists. The average cost of consumer list prices dropped from about $l73 

per thousand to $140 per thousand names. The price of permission-based 

business-to-business e-mail lists, the highest-priced of all categories, 

decreased four dollars to $290 per thousand names. The average price 

increased in only one category: a one dollar increase in the per thousand 

rate for names of attendees and members at trade shows, conferences, 

and associations.

(Source: Worldata)
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DIGITAL COLOR COPYING

P R I N T - O N - D E M A N D

HIGH-SPEED COPYING

O F F S E T  P R I N T I N G

ELECTRONIC PREPRESS
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DIRECT MAIL MARKETING
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ONLINE CUSTOMER ORDERING

ONLINE INVENTORY MANAGEMENT
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COMPLIMENTARY PICK UP & DELIVERY SERVICE
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And the Winner Is...
Ink Vs. Toner in the Mailstream


