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•  According to Monadnock Paper’s “Eco Print Study,” 
83% of marketers who responded and 66% of designers, 

creative people, and art directors believe it is indeed more 
expensive to go green. In fact, respondents, on the average, say 

it is 20% more expensive.

•  The Recycle logo is the most recognized green movement logo in 
Monadnock Paper’s “Eco Print Survey” which asked print buyers and 

marketers to identify the groups behind a number of green movement 
logos. It was also the highest ranked in terms of credibility according to 

respondents.

•  Depending on the figures you use, anywhere from 15% to 17% of 
Americans change residences every year. The Postal Service considers “unde-
liverable as addressed” mail as a multi-million dollar opportunity cost. That’s 
the good news.

The more challenging news for business-to-business marketers:  32% of busi-
ness e-mail addresses and 29% of phone numbers change annually.

•  Research by the Trade Show Exhibitors Association (TSEA) conducted 
during the last two months of 2008 indicates a good news/bad news sce-
nario. The study entitled “2008 Event ROI Study: Research Findings and 
Implications,” involved 444 exhibitors. There is an average 40% decrease 
in booth traffic, with 22% reporting an increase and 38% reporting that 

booth traffic is unchanged. The good news: True decision-makers are 
coming to trade shows and the number of generated leads is about 

the same as in 2007. Forty percent of the respondents reporting 
reduced booth traffic say they intend to exhibit at the same num-

ber of shows in 2009.

•  We are entering the prime season for information 
gathering. The period from about January 20 to 

May 30 typically produces the highest rate of 
response to surveys.

Marketers & Consumers

Going in Opposite Directions

In many cases, marketers and consumers are like ships passing in the 
night, going in opposite directions without even acknowledging each other. 
Specifically, corporations may be in an overhead reduction mode as a result 
of current economic conditions while consumers may be especially sensitive 
to experiences that are memorable, both positive and negative. The “Customer 
Experience Impact Report” recently conducted by Harris Interactive found 
that:

84% of respondents said they would tell others about a negative •	
experience. The figure last year was 74%.

22% said they posted negative comments about a company on a •	
blog. The figure last year was 13%.

87% of respondents report that they’ve stopped •	
doing business with a company because of 
poor customer service.  Remarkably, the 
figure only two years ago was 
only 19%.
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