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DPD always recommends that a hard copy proof of your electronic artwork be viewed prior to your job going tOIn 2009, DPD invites our customersvho participate in the tours, also reapf DPD’s Edina production facility,
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of reviewing this hard copy is to make sure that your copy and picture elements have transferred correctly in the - +5urs and lunch meetings. A touconcerns. Customer Service at 612-338-2988
submission of your artwork. is a great opportunity to meet our staff < can be kept to an hour in lengtlp €S€Tve your date on our tour cal-
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If your project is printing on a four color press, please keep in mind the proof you review will be run from a digital ness growth initiatives.  DPD staffy, o staff are interested in a tour A PRINT DISTRIBUTION

FRSLHU PRVW OLNHO\ RQ GLIIHUHQW SDSHU WKDQ \RXU ¢QLVKHG SURMHFW DV WKH FRSLHU FDQ RQO\ DFFRPPRGDWH FHUWDLQ VWRFN'
of paper). The look of your colors may not be true to the actual printing press results because colors appear differe‘ I

when laid on different papers and copied versus printed.

Dﬁ) you have the time consuming mation into your database. (DPD and will be available as a report
challenge of coIIectin%data @Iacin% candgrovide scanners as part of foryou to print off.
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pulling together related data, and * Contests — Do you conduct cus-
then having it make sense in reportsi; $W WKH FOLFN RI D BohWwrw'eéhalleh&eX dr DcQntests

If there are questions or concerns on your proof, please do not hesitate to contact your Customer Service agent.

.\RX DUH LQWHUHVWHG LQ RXU FRS\ SURR¢{QJ RU HGLWLQJ VHUYLFH¥ . ¢ rnllzaﬁog "[&5)
involved for your project.
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DPD can create a custom barcode "N designed queries and reports

program for you that will save you that let you see what you want,
how you want.

Because the program will be made to

where points are assigned to your
customers based on how well
they did? Challenge cards can be
printed out along with stickers for

X- How it works: ) point values (both of which are
reat . meet your needs, you are in no way barcoded). Then simply scan both
hair Tt '"H ZLOO FUHDWH D Qlihied hvwWialGDpdsEiletd/ Ivé cre- barcodes and the database will

that will integrate any existingated. That being said below are a few
GDWD \RX KDYH D Q @aysLyouOmay kvaRtRoQgtlthis tech-
ured with additional entry place-nology to work for you.

ments for barcode scanning and/ . ¥

RU DQ\ QHZ GDWwD \MAal I3t oay.
ured in. do for me*

f %DUFRGHV FDQ EH ¥sRaWR Bakigrlys wH you

people, places, values, or any- have surveys, pledge form’s, or

thing else you might need. other reply’s coming back to you
in a supplied returned envelope,

¥ '3" ZLOO SULQW RXW ybuQdanUhhveXhaktedés printed
documents you might need, with on the documents you send out.
the barcode on the form(s). KHQ WKH\ FRPH E

simply scan the barcode and e

+ 6LPSO\ RSHQ WKH XYL nbi hdiQA Hrevious dat
forms that have been created for relating to that data in your data

you and click the barcode scanner base will be connected togeth
button to place the barcode infor

add the values and create reports
that show you the winners.

Events — Have us print off name
badges and or invitations with bar
codes on them. You can then scan
them at your event and know who
actually showed up, who partici-
pated in special classes, who has
a special interest in more info,
etc... All without re-entering in-
formation you already have.




DATA PRINT DISTRIBUTION

7415 Cahill Road
Edina, MN 55439
952-946-1200

400 S. 4th Street, Suite 150
Minneapolis, MN 55415
612-338-2988

|www.dpd-info.com

Important FYI's ' ‘

@ United Parcel Service has announced a 5.9% increase in its rate for cg
ground service. Be Advised: that’s an average figure. It does not take o
into account negotiated rates based on volume, fuel surcharges, and other @
factors. There’s also the issue of “rate flexibility” based on the economic @ HIGH-SPEED COPYING
conditions at any particular time. Bear in mind that even the U.S. Postal
Service can legally negotiate rates in product categories in which it does not >‘ OFFSET PRINTING
have a monopoly.

DIGITAL COLOR COPYING

PRINT-ON-DEMAND

FedEx is increasing its standard list rates for both Home Delivery and g O NIC PREPRESS

Ground by an average of 5.9%, beginning January 5, 2009. LAYOUT & DESIGN

The latest report from Direct Marketing Association is that nearly 33% of =
consumers respond to direct mail advertising by going online.

BINDERY SERVICES

DHL has experienced service problems and has announced that its U.S.
express business, both air and ground, will be discontinued effective
January 30, 2009. However, its international business will be
continued; 103 stations will be maintained in the U.S. to handle
that business.

@ January 18, 2009 is the date on which the U.S. Postal
Service will raise average prices for Priority ONLINE INVENTORY MANAGEMENT

Mail, Express Mail, Parcel Select, and some

international shipping services by about COMPLETE PROJECT MANAGEMENT

five percent.

DIRECT MAIL MARKETING

FULFILLMENT SERVICES

ONLINE CUSTOMER ORDERING

OMIZED FACILITIES MANAGEMENT

ARY PICK UP & DELIVERY SERVICE





